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ENVIRONMENTAL DISCOURSE IN THE SOCIAL NETWORKS  
OF KAZAKHSTAN: THE CONSTRUCTION OF AN IMPERATIVE

Constructive changes in the media landscape due to the intensification of social networks launch 
new modules of social discourse. Nowadays environmental theme getting particular interest, the popu-
larity of which is related to a number of factors, including the growth of environmental awareness caused 
by open access to information on social networks. This includes developing literacy in environmental 
management and environmental conservation, as well as quick notification of environmental incidents.

The purpose of the study is to analyze the impact of the environmental content of social networks 
on the construction of the environmental imperative in the minds of young people in Kazakhstan. In 
this regard, the most popular social networks were studied, audience segmentation by age and level of 
education was performed, and also authors analyzed social media content in the ecology field. Using the 
methods of comparison, review, content analysis and survey, the authors identified the most sustainable 
signs of constructing environmental awareness of the youth audience in social networks.

The authors came to the conclusion that nowadays the tendency of including environmental topics 
in the array of the concept of sustainable development is becoming more and more persistent in the 
minds of young Kazakhstanis, and as a result, there are forming a number of factors of low tolerance for 
imbalance in this area, including politics and economy. The authors also note an increase of interest in 
the categories of social responsibility and ethics, which leads to a conscious understanding of universal 
values, the rule of law, social activity and the desire for social integration. At a higher level of develop-
ment of environmental awareness, the young generation of Kazakhstanis is able to form economic and 
political discourse, as well as accumulate a mental appeal to the state on the issue of balance and coher-
ence in various fields.

The presented study involves the integration of several areas at once, which makes its results in-
teresting for understanding the variability of modern forms of environmental discourse, the specifics 
of changes in audience’s behavior, its transformation into an active direction, audience agent which is 
capable to generate its own content and media communication, excluding traditional media.

Key words: ecology, social networks, youth, environmental awareness, sustainable development, 
audience.
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Қазақстанның әлеуметтік желілеріндегі экологиялық дискурс: императивтің құрылысы

Әлеуметтік желілерді күшейту арқылы медиа ландшафттағы сындарлы өзгерістер әлеуметтік 
дискурстың жаңа модульдерін іске қосуда. Бүгінгі таңда экологиялық тақырып ерекше 
қызығушылық тудырады, оның танымалдылығы бірқатар факторларға байланысты, оның ішінде 
әлеуметтік желілердегі ақпаратқа қол жетімділіктің арқасында экологиялық сананың өсуі. Бұған 
экологиялық менеджмент және қоршаған ортаны қорғау саласындағы сауаттылықты арттыру, 
сонымен қатар экологиялық инциденттер туралы тез арада хабарлау мүмкіндігі кіреді. 

Зерттеу мақсаты – әлеуметтік желілердегі экологиялық мазмұнның Қазақстандағы жастардың 
санасында экологиялық императивтің құрылысына әсерін талдау. Осыған байланысты ең танымал 
әлеуметтік желілер зерттелді, аудитория жас шамасы мен білім деңгейі бойынша бөлінді, 
экология саласындағы әлеуметтік желілердің мазмұны талданды. Салыстыру, шолу, мазмұнды 
талдау және сауалнама әдістерін қолдана отырып, авторлар әлеуметтік желілердегі жастар 
аудиториясының экологиялық білімдерін қалыптастырудың ең тұрақты белгілерін анықтады.

Авторлар бүгінде жас қазақстандықтардың санасында экологиялық тақырыптардың тұрақты 
даму тұжырымдамасының құрамына ену тенденциясы барған сайын күшейе түсуде деген нәтижеге 
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жетіп, оның ішінде саясат пен экономикадағы теңгерімсіздікке төмен төзімділіктің бірқатар 
факторлары қалыптасады деген қорытындыға келді. Авторлар сонымен бірге жалпыадамзаттық 
құндылықтарды, заңдылықты, әлеуметтік белсенділікті және әлеуметтік интеграцияны саналы 
түсінуге әкелетін әлеуметтік жауапкершілік пен этика категорияларына қызығушылықтың 
артуын атап өтеді. Экологиялық сананың дамуының жоғары деңгейінде қазақстандықтардың 
жас буыны экономикалық және саяси дискурстарды қалыптастыра алады, сонымен қатар әртүрлі 
салалардағы тепе-теңдік пен келісімділік мәселесінде мемлекетке ақыл-ой білдіре алады.

Ұсынылған зерттеу бірнеше бағыттарды бірден қарастырады, сондықтан бұл нәтижелер 
экологиялық дискурстың заманауи нысандарының өзгергіштігін, аудиторияның мінез-
құлқындағы өзгерістердің ерекшелігін, оны дәстүрлі БАҚ-ты қоспағанда, өзінің мазмұны мен 
медиа байланысын құруға қабілетті белсенді бағдар, аудитория агентіне айналдыру түсіну 
жолдарын қызықты етеді.

Түйін сөздер: экология, әлеуметтік желілер, жастар, экологиялық түсінік, тұрақты даму, 
аудитория.
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Экологический дискурс в социальных сетях Казахстана: конструкция императива

Конструктивные изменения медиаландшафта за счет интенсификации социальных сетей 
способствовали созданию новых модулей социального дискурса. Особый интерес сегодня 
приобретает экологическая тематика, популярность которой обусловлена рядом факторов, в числе 
которых – рост экологической осведомленности, вызванный открытым доступом к информации в 
социальных сетях, повышение уровня грамотности в вопросах природопользования, сохранения 
окружающей среды, а также быстрое оповещение об экологических инцидентах.

Цель исследования – проанализировать влияние экологического контента социальных сетей 
на конструирование экологического императива в сознании молодежи Казахстана. В этой связи 
были изучены наиболее популярные социальные сети, произведена сегментация аудитории по 
возрасту и уровню образования, проанализирован контент социальных медиа в сфере экологии. 
Используя методы сравнения, обзора, контент-анализа и опроса, авторы определили наиболее 
устойчивые признаки конструирования экологического сознания молодежной аудитории 
социальных сетей. 

Авторы пришли к выводу, что сегодня в сознании молодых казахстанцев все настойчивее 
проявляется тенденция включенности экологической тематики в массив концепции устойчивого 
развития, в итоге формируется ряд факторов низкой терпимости к дисбалансу в данной сфере, 
включая политику и экономику. Также авторы отмечают повышение интереса к категориям 
социальной ответственности и этики, что приводит к осознанному пониманию общечеловеческих 
ценностей, верховенства закона, социальной активности и стремлению к социальной интеграции. 
На более высоком уровне развития экологического сознания молодое поколение казахстанцев 
способно формировать экономический и политический дискурс, а также аккумулировать 
ментальный призыв к государству в вопросе баланса и согласованности в самых разных сферах.

Представленное исследование предполагает интеграцию сразу нескольких направлений, 
что делает ее результаты интересными для понимания вариативности современных форм 
экологического дискурса, специфики изменений поведения аудитории, ее преобразования в 
активного актора, аудиторию-агента, способного к генерации собственного контента и медиа-
коммуникации, исключающей традиционные медиа. 

Ключевые слова: экология, социальные сети, молодежь, экологическое сознание, устойчивое 
развитие, аудитория. 

Introduction 

Nowadays the level of understanding of envi-
ronmental issues is built on several platforms. The 
first is directly environmental. Historically, the topic 
of environmental disasters and cataclysms has been 
sensitive for the residents of Kazakhstan, the expe-
rience of radiation and chemical pollution, military 

polygons, virgin land development, large construc-
tion projects have caused significant environmental 
damage to the country’s population and ecosystem. 
Unfortunately, modernity is demonstrated by the in-
crease of environmental risks and the strengthening 
of dangerous anthropogenic factors. Nowadays Ka-
zakhstan is the state with the highest greenhouse gas 
emissions in Central Asia.
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According to the Ministry of Ecology, over the 
past year, 2019, “actual emissions of pollutants into 
the atmosphere amounted to 2.4 million tons ... Ac-
cording to the forecast, in 2030 actual emissions of 
pollutants will amount to 3.6 million tons. It means, 
that they can grow 1.5 times for 10 years ... Current-
ly, over 120 million tons of MSW are accumulated 
at 3,500 landfills of the country and more than 5 
million tons of MSW are generated annually. For 
comparison, the size is about 42 football fields” 
(Davydova O. 2020).

The next platform is government participa-
tion and regulation. In the field of environmental 
protection, the Government of Kazakhstan has ad-
opted more than 30 Laws, Codes, Decisions and 
Rules. In 2007 – the Environmental Code, in 2009 
– the Law supporting the use of renewable energy 
sources, in 2013 – the Concept of transition to a 
“green economy”. It is important that Kazakhstan 
is actively integrating with the world community 
for the benefit of development of renewable energy, 
clean technologies and infrastructure. “Moreover, 
it promotes international cooperation for sustain-
able development through the Green Bridge Part-
nership Program (GBPP).” Within the framework 
of this program, a complete transition to a green 
growth model is planned based on the transforma-
tion of traditional sectors of the economy and the 
development of new industries based on renewable 
energy sources by the year 2050 ”(Samruk-Kazy-
na, 2018). Thus, it must be recognized that the state 
is taking conceptual steps aimed at a positive solu-
tion to environmental problems and the sustainable 
development of the economy and society.

In April 2020, the Cabinet of Ministers ap-
proved and submitted for approval to the Parlia-
ment of the Republic of Kazakhstan the Draft of a 
new Environmental Code. However, the document 
caused heated discussion and comments in the me-
dia. Experts called it repressive, tightening state 
policy and not motivating for business, and sug-
gested finalizing and postponing the implementa-
tion to the post-crisis period (Zakon.kz, 2020). As 
the Chairman of the Committee on Geological In-
dustry, Mining, Coal Mining and Metallurgy, Na-
tional Chamber of Entepreneurs Atameken Niko-
lay Radostovets noted: “Considering the high cost 
of projects to reduce emissions of harmful sub-
stances, the introduction of BAT (Best Available 
Technology) throughout the world is accompanied 
by the adoption of economic incentive measures. 
However, for some reason, Kazakhstan decided to 
become an exception and use the whip method” 
(Informburo.kz, 2020).

In this case, it is worrying that the new docu-
ment, which is extremely important for normal-
izing the environmental situation in the country, 
has not been agreed with all stakeholders, has not 
passed an economic examination, does not stimu-
late environmental emissions from representatives 
of the industry business, does not prescribe moti-
vating mechanisms, and leads the role of state only 
to supervisory functions. This approach postpones 
the adoption of a new eco-code for an indefinite pe-
riod and, thus, delays the process of Kazakhstan’s 
transition to a “green economy” and the fulfillment 
of the obligations of the international agreements it 
has adopted before.

The next level of problems is based on envi-
ronmental awareness. Against the background of 
a fundamental understanding of the importance of 
environmental thinking and behavior, the principle 
is laid down in the minds of some citizens: first the 
economy, then the ecology. Consequently, many 
environmental problems are resolved on a residual 
basis. Large companies conduct environmental 
campaigns or social projects for enhancing their 
image, but not as part of a environmental strate-
gy. It is clear that capital-intensive injections into 
environmental programs can afford relatively rich 
enterprises. And in this context we are not talking 
about the mining and processing industries, the 
environmental emissions of which are prescribed  
by law.

In this area, it is necessary to revise the con-
cept of consumption, the whole system of hu-
man life, and minimize the consequences of the 
anthropological factor on nature. A systematic 
analysis of the environmental consciousness of 
Kazakhstanis is needed, which will identify exist-
ing barriers and possible solutions, ways of mod-
ernization, restructuring the traditional philistine 
thinking of society. Today, a new sustainable con-
sumption policy is in demand, which has a posi-
tive effect on markets and society, contributing to 
both the effective implementation of technologies 
and behavioral changes (Schroeder, P., Ananth-
araman, M. 2017).

The central platform of environmental aware-
ness, which is interesting to the authors of this arti-
cle, is the mental eco-consciousness of Kazakhstan’s 
youth, which is confidently segmented according to 
various characteristics: place of residence, age, level 
of education, income, etc. It is reasonable to assume 
that the communication sphere of generations Y and 
Z is on the Internet. Social networks sometimes act 
as the main source of information and the formation 
of public and individual opinions of a network user.
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Materials and methods

Considering the current condition of 
aggravation of contradictions generated by the 
uneven interaction of mankind with the natural and 
the environment, socio-economic, natural, political 
and ideological and other factors, young people 
are less and less interested in communication in 
traditional linear formats: information source, 
media – audience. New types and segments are 
emerging: streamers (non-professionals reporting 
from events), commentators (actively using 
feedback opportunities); bloggers (authors who 
systematically keep electronic diaries).

The Internet audience actively confirms 
Stuart Hall’s theory of encoding and decoding 
information (Daniel Chandler, Rod Munday 
2011), which described the recipient’s 
independence in decoding and interpreting 
the sent message. Moreover, the sign of 
understanding (negative, positive or contractual 
perception) of the text varied depending on the 
cultural background, economic situation and 
personal experience of a person. Thus, there 
are three forms of behavior arise: the receiver 
accepts the “preferred” values   of the sender; the 
recipient, relying on the opposition code, denies 
the message; a “contractual” meaning arises, 
in which both something of the “preferred” is 
combined, and its other part is denied.

Thus, the Internet activates a new look at the 
three components of mass communication:

– the meaning of the message cannot be clearly 
fixed by the sender

– a message cannot always carry an obvious 
and clear meaning

– the audience is not a passive receiver of the 
message.

New communication technologies initiate 
the emergence of a group of models – the “au-
dience-agent”, in which individuals are seen as 
free agents, independently generating media con-
sumption, interpreting texts, generating their own 
opinions. And, in this regard, the researchers do 
not study the impact of media on the audience. 
But they ask the question: what do people do with 
the media?

Another observation, the media audience has 
ceased to be mass, in terms of the similarity of 
the perception of the information message, there 
is a differentiated audience, forming individual or 
group reactions (BermejoFernando2007). Today, 
it becomes relevant to study information about the 

online behavior of audience members: their prefer-
ences, reviews, clicks, etc.

In the face of the challenges of the 21st cen-
tury, social networks are gaining serious momen-
tum. The number of users is increasing, and thus, 
the dissemination of information through social 
networks is becoming a convenient tool for influ-
encers (people who can influence their audience). 
In this aspect, there are both certain difficulties and 
many advantages.

In general, the concept of “social network” 
was introduced by the sociologist James Barnes 
in1954 (Melnikova M.S., Yakovlev I.P. 2014). At 
that time, this concept had no connection with the 
Internet. According to Barnes, a “social network” 
is a social structure consisting of a group of nodes. 
And these nodes are represented as social authors 
and the connections between them.

Nowadays social networks are not just a tool 
of obtaining information. These are numerous 
communications and connections between differ-
ent sources and recipients, existing and potential 
stakeholders. Social networks are also techno-
logically developed and a tool of communication 
continuing to increase. It is important that this 
area can be created, developed and moderated by 
users themselves. Social networks are also able 
to build relationships between people, providing 
the implementation of many tasks: business, lei-
sure, entertainment, receiving data in a variety of 
forms: images, videos or texts that are developed 
and shared by users (Kaplan & Haenlein, 2010; 
Kietzmann, Hermkens, McCarthy & Silvestre, 
2011).

Social networks occupy the important place in 
the lives of young generation of Kazakhstan. Users 
come in approximately equal numbers, both from 
a computer and from mobile devices. According to 
statistics, the youth of Kazakhstan spends several 
hours on social networks daily. In the near future, 
this figure will grow even more.

Popular social networks among young Kazakh-
stanis are Instagram, VK and Youtube (regardless 
of the city). The greatest interest is concentrated 
in the Vkontakte network (71%). And it is espe-
cially popular among the younger age group (15-
18 years). In second place is Instagram (59%). It 
is also more popular with schoolchildren and stu-
dents. Facebook is not particularly popular among 
young people in Kazakhstan (10%) (especially 
among the younger age group – 7%) (BRIF Re-
search Group).

This can be schematically represented in Figure 1.



60

Environmental Discourse in the Social Networks of Kazakhstan: the Construction of an Imperative

It is noted that social media is still an excellent 
platform for brand advertising. So, 74% of users 
rely on social networks when they decide to buy a 
product. At the same time, buyers no longer trust 
many large influencers in social media. 61% of 
users trust the recommendations of relatives more 
than celebrities. It is noteworthy that of all social 
networks, micro-influencers prefer Instagram. 
These conclusions were made by SocialPubli, 
which interviewed 2667 bloggers with less than 10 
thousand subscribers from Europe, North and South 
America. Key findings: 76% of micro-influencers 
called Instagram their favorite social network for 
working with brands. 10% of respondents preferred 
Twitter, 9% chose Facebook. Micro-influencers 
called stories in Instagram the most attractive 
format for collaboration with brands in the next 6-12 
month. In second place are Instagram posts, in third 
is IGTV (Inbusiness, 2020).

In 2019, Twitter banned the publication of 
political news. Other social networks may well 
follow his example. The increased need for 
regulation and fact-checking will reduce the amount 
of fake news on social media.

For example, the BRIF ResearchGroup team 
conducted a large-scale study of trends among 

the youth of Kazakhstan. A quantitative survey 
was conducted in 7 major cities of Kazakhstan 
(627 respondents), and a large qualitative study, 
including 15 focus groups and more than 10 in-depth 
interviews with key trendsetters and experts. All this 
was supplemented by statistics in the framework of 
DeskResearch. One of the important trends realized 
in the youth environment of Kazakhstan is the total 
digitalization and the growing popularity of social 
networks.

Literature review
Foreign and domestic researchers are quite 

actively studying the problems of social networks, 
their impact on language and public morality. 
There are also interesting studies directly on the 
environmental content of social media.

In particular, they note the possibility of social 
networks to increase environmental awareness, 
create social incentives, attract financial donations, 
and increase personal participation of citizens in 
social activities (Mattila & Hanks, 2012). Some 
researchers include the concept of sustainability in 
the social responsibility module (Boulouta & Pitelis, 
2014). Scientists at the Cambridge Press Institute 
(Wasserman & Faust, 2007) write about the activity 

Figure 1 – (BRIF Research Group)



61

E. Dudinova, S. Talgat

of users who can create community generations, 
produce original content and, more importantly, 
make it accessible to as many people as possible 
through interaction on various social networking 
platforms.

A group of scientists from Europe and the United 
States indicates a decrease in environmental and 
social activities of representatives of Generation Y 
and suggest, in this regard, to connect the resources 
of the government and educational institutions to 
stimulate interest in socio-environmental issues 
(Schroeder, P., Anantharaman, M. 2017).

Canadian scientists also note that through social 
networks, the audience gets access to platforms for 
organizing dialogs, discussions of environmental 
topics. Thus, digital formats create and stimulate 
communication (Ghali, M. R., Frayret, J. M., & 
Robert, J. M. 2016).

Iranian authors from the University of Tehran in 
their study noticed that social media quickly became 
an important marketing and communication tool for 
private, public and non-governmental organizations 
around the world to facilitate their organizational 
presentation, daily events and publications. Scientists 
also note that such a simple but effective action can 
lead to quick awareness of environmental incidents 
and timely response from various organizations 
and authorities responsible for the environment 
(RoshandelA.T., LabafiS., RobatiM. 2016).

Researchers from Malaysia have highlighted 
the importance of higher education in the 
establishment and development of environmental 
awareness. Higher education, according to 
scientists, holds the responsibility for the 
formation of environmental awareness among 
students and staff around the world and the 
change in the attitude of future generations to 
the importance of preserving the environment. 
Universities have good potential for teaching the 
younger generation. Scientists argue that social 
media can be used as a tool to inform students 
about the environmental situation, as well as 
their education and green upbringing (Hamid S., 
Sulaiman H., Norman A.A. 2016).

An interesting study was conducted by scientists 
of the Kazakhstan Research Center “Molodezh” 
in 2017. The indicators of youth’s social activity 
were analyzed: the value of the worth   of active life 
in the minds of youth, the level of youth’s activity 
on the Internet, the level and motivation of youth 
membership in youth organizations, the attitude 
of youth to volunteering and the motivation to 
participate in it, and many other aspects. The results 
of the study allow us to investigate the attitudes and 

values   of modern Kazakhstani youth (Kaldybaeva 
O.V. et al., 2018).

Results and discussion

The topic of ecology certainly excites young 
people, this can be seen in the activity of users and 
the content of social networks. This is evidenced 
by multiple posts that find a wide response 
from a similar audience. A youth environmental 
movement is widely deployed in Kazakhstan, it 
is especially actively supported in large cities: the 
Youth Public Association Earth Fund “Sustainable 
Development”, “Akbota Public Fund”, “Kazakhstan 
Volunteers Alliance”, “Organization of the Scout 
Movement of Kazakhstan”, “Orleu-Consulting”, 
“Incubator of sustainable development projects” 
and others.

Such involvement of young people in social 
activities indicates a caring attitude towards the future 
of the country. Through an environmental theme, 
civil society is awakening, which is protesting, and 
this is the first time in 29 years of independence. 
Now the government has even allocated venues for 
rallies, although the first protests were accompanied 
by arrests and detentions. Youth movements and 
groups are created and operate (Oyan kazak!, Zhaz 
Otan, “For the Future of Kazakhstan” and others).

Social networks, being a generally accessible, 
operational and convenient platform for receiving 
information, exchanging opinions, forming 
communities of interest and political views, are 
becoming just the platform on which young people 
actively communicate. Today, every Kazakhstani 
has at least three services. There is also a choice: 
Instagram, FB, VKontakte, WhatsApp messengers, 
Telegram, etc.

With the development of social networks, 
government bodies, officials of various levels are 
forced to restructure their communication policies 
with the public, engage in dialogue with the 
public, create websites, social media accounts, and 
communicate with the public without intermediaries. 
In September 2019, President of the Republic 
of Kazakhstan K. Tokayev addressed the people 
his message “Constructive public dialogue – the 
basis of stability and prosperity of Kazakhstan”, in 
which he substantiated the concept of “the Hearing 
State”, which quickly and effectively responds to 
all constructive requests of citizens. “Only through 
a constant dialogue of power and society can a 
harmonious state be built in the context of modern 
geopolitics,” the President believes (K. Tokaev, 
2019).
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These are, of course, completely new 
processes launched in Kazakhstan, including 
active social communications. And also due to 
the transparency of many political processes due 
to the Internet. As part of this study, the authors 
analyzed a significant amount of data to show 

how social networks evoke the environmental 
awareness of youth.

The content and content of the five most well-
known Instagram pages on environmental topics 
that have an impact on their audience were studied, 
some of them even receive support from the media.

Table 1 – A description of these pages

Instagram page Subscribers, activity, about the page Target audience

@Recycle.birge 4000 – number of subscribers
Close cooperation with the media, collaboration with foreign experts, 
the results are recorded in the form of a personal blog and they 
provide free access to all collected materials.

Almaty to a greater extent. 
Kazakhstan

@ K a z a k h s t a n _ w a s t e 
recycling_kwr

13400
Promoting personal blog

Almaty

@Chisto.men 18700

Non-standard presentation of information, photographic protocol of 
environmental actions, humor.
Due to this, information quickly spreads across a Russian-speaking 
audience, and these are CIS countries. Information about this account 
is transmitted through reposts in instagram stories. The average user 
has an average of 200-300 views (a survey of the inner circle of the 
authors)

Russia, Kazakhstan, and other 
CIS countries
Analysis of likes and 
comments makes it clear that 
the approximate age of the 
audience is 20-35 years.

@rocketplastic 6614
Promotion of plastic recycling. This project has an active work 
with the media of Kazakhstan, in particular with the youth online 
publications TheSteppe, WoxPopuli, TheVillage

Almaty 80%, Other regions of 
Kazakhstan 20%

@varyavalovil 142,000
A popular Russian eco-blogger with the education of a journalist. 
It differs in that it carefully checks the accuracy of the published 
facts. Bloggers distributes information about her blog through 
advertisements and other bloggers and through targeted advertising 
(distribution of advertising: CIS countries)

Russia, CIS countries.
Mostly Kazakhstan, Belarus, 
Ukraine

Instagram page @Recycle.birge provided data about its audience. These data can be seen in Figure 2.

Figure 2
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We see that in fact on this page are subscribed, to 
a greater extent, users from 18 to 44 years old. How-
ever, an analysis of the activity in the comments and 
likes showed that users are involved here in the age 
range between 18-34. That is, these are the people 
who leave comments, participate in discussions and 
send reactions. Also, the specifics of this age group 
is a more confident use of tools of social networks, 
as well as the use of all possible trends that appear 
on average every six months.

Environmental awareness is shown by the fol-
lowing factors: reposts on Instagram stories of the 
most interesting posts on environmental topics. As 
shown in table 1, each average user has an average 
of 200-300 views. That is, environmentally aware 
young people are not only ready for activities them-
selves, but also encourage others to think about im-
portant environmental issues. This is a feature of 
social networks.

Some of the described Instagram pages have a 
number of subscribers from 4,000 to 18,000 thou-
sand. By the standards of this platform, this is not 
such a large number. However, if we take, for ex-
ample, @Recycle.birge, @rocketplastic, then these 
pages, having a minimum number of subscribers, 
but they have media support. Environmental proj-
ect @rocketplastic – has a highest number of media 
collaborations. An important point: among the sup-
porting media there are Kazakhstani youth online 
publications The Steppe, Wox Populi, The Village. 
Thus, with the help of social networks, many envi-
ronmental projects are able to attract attention from 
the media, and most importantly, from the popula-
tion, in particular young people.

According to researchers, Kazakhstani youth are 
getting the basics of environmental knowledge from 
school. Since the 90s of the XX century, in all high-
er and secondary special educational institutions, 
compulsory teaching of the basis of environmen-
tal knowledge has been introduced with the aim of 
forming an environmental culture of the individual. 
The basic programs were adopted: “The National 
Strategy of Environmental Education and Training 
in the Republic of Kazakhstan” (1998), “The Pro-
gram of Environmental Education” (1999), “The 
Concept of Environmental Safety of the Republic 
of Kazakhstan 2004–2015.” (2003) and others. At 
the state level, the Concept of Environmental Edu-
cation was adopted, developed jointly by the Min-
istry of Education and Science and the Ministry of 
Natural Resources and Environmental Protection, 
which defines the goals, objectives and main areas 
of activity for the development and implementation 
of environmentally significant national educational 

projects (Concept, 2005). Since 2011, the discipline 
“Ecology and Sustainable Development” (Nurgaby-
lova A.Sh., 2018) has been taught as mandatory dis-
cipline in universities and colleges.

Thus, environmental knowledge naturally en-
ters the educational thesaurus of Kazakhstani youth. 
Further interest in this topic, according to studies, is 
also dictated by a number of factors:

– the development of social networks as the ba-
sis for replenishing knowledge about the world, in-
formation on eco-communities, and social activity 
in the field of environmental protection;

– Kazakhstan’s active participation in UN proj-
ects, inclusion in a number of international initia-
tives, government environmental programs;

– the growing fashion on environmental topics 
cannot be denied: green cosmetics, eco-products, 
social marketing. “The paper box from the burger is 
made from recycled materials. A glass with a milk-
shake has become thinner. The oil on which the food 
was cooked is not discarded, but stored in a special 
container. It is mixed with diesel fuel and biofuel is 
produced for the company’s trucks ... Just replacing 
a plastic salad bowl with a paper one saves 1,900 
tons of materials from non-renewable resources. 
And 300 million wooden sticks for stirring coffee 
make eight ten-ton plastic trucks unnecessary. A 
holder that does not allow a client to grab more than 
one napkin at a time will save thousands of tons of 
timber” (Danchenok L.A., 2003). Such social proj-
ects launched by well-known brands undoubtedly 
not only attract consumers, but also attract young 
people with eco-ideas.

– viral photos and videos on social networks 
with fragments of environmental pollution, water 
and air spaces.

From time to time, text and visual materials are 
published on social networks demonstrating the 
facts of animal abuse, the destruction of rare spe-
cies of flora and fauna, and environmental pollution. 
Of course, young people, as active and part of the 
audience, are actively responding to such publica-
tions. This is evidenced by reposts to the story on 
instagram, as well as, in some cases, comments on 
this subject.

An interesting case is the story of the struggle 
of eco-activists to preserve the Kok Zhailau tract lo-
cated on the territory of the Ile-Alatau State Nature 
Reserve. In 2002, the idea of   building a resort ski 
resort “Kok-Zhailau” has established. Thousands of 
people advocated for the conservation of the unique 
nature of the national park, and the public campaign 
“Defend Kok-Zhailau!” began. In 2012, the Green 
Salvation environmental society collected signa-
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tures against construction. Hot debates took place in 
2013, 2014, 2017 (Sputnik, 2018).

Each time the media wrote about Kok-Zhai-
lau, violent reactions followed on social networks. 
Young people shared their emotions on Instagram, 
and the more adult population of 35+ on Facebook. 
Thus, massive unrest passed in 2019. Users actively 
disseminated information about the desire to stop 
the progress of the project for the construction of 
a ski resort. As a result, under pressure from the 
public, in November 2019, by decree of President 
Kassym-Zhomart Tokayev, it was decided to ban the 
implementation of the project (Forbes, 2019).

In neighboring Russia there is also an interest-
ing example of social activity. The story of Lake 
Baikal provoked an active reaction not only from 
Russian but also from Kazakhstani youth. Accord-
ing to some reports, the Russian authorities sold the 
right to build a plant to Chinese business. Citizens 
created a petition, collected more than a million sig-
natures, with the help of social networks and a spe-
cial hashtag they managed to achieve tremendous 
results: the construction of the plant is prohibited by 
the court.

Environmental topics are gaining momentum 
around the world. That’s possible to say this is such 
a peculiar and useful hype. The great excitement 
that occurred around the young environmental ac-
tivist Greta Tunberg in September 2019 increased 
interest in environmental issues.

Conclusion

New technologies, social networks and their 
further development represent a multi-level base for 

study. Social activity does not come from technolo-
gy, but is realized with their help, gaining the quality 
of new communication. The widespread adoption of 
multi-platform initiatives is transforming the mod-
ern media landscape. Young people today are deter-
mined to receive information from various sources 
to form their opinion, relying on a complex system 
of comparisons of information modules.

Today we can talk about a structural phenom-
enon – the alignment of activity metrics in the social 
networks of young people in developed and devel-
oping countries. Social networks initiate processes 
of activity, form a civic position, reduce the distance 
of power. By analogy with word of mouth, which 
is trusted more, social networks increase audience 
coverage with lightning speed. And usually it is 
not predictable. In the framework of this study, the 
authors also came to the conclusion that social net-
works are one of the most effective tools for sup-
porting and promoting environmental ideas among 
young people. In the future, you can explore the pos-
sibilities of social networks to create conditions for 
the effective promotion of environmental projects, 
as well as the development of environmental edu-
cation and awareness among young people and the 
younger generation.

In the environmental discourse of social net-
works, diversification is taking place: separate pag-
es are being created for cleaning or sorting garbage, 
supporting the environment, personal pages of eco-
bloggers are being developed that promote “green 
ideas”. However, the basic forms of regulation of 
environmental processes, environmental protection, 
as well as the sphere of environmental education re-
main with the state.
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